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A m y  S p e a r ,  S t o w e  A r e a  A s s o c i a t i o n  



About Stowe Area Association 
Membership 
• M e m b e r - b a s e d  d e s t i n a t i o n  m a r k e t i n g  o r g a n i z a t i o n  

r e p r e s e n t i n g  3 0 0  b u s i n e s s e s  i n  t h e  S t o w e  a r e a

Mission 
• M a r k e t  a n d  s e l l  S t o w e  a s  a  v i b r a n t  d e s t i n a t i o n  



STOWE: SUMMER AWARENESS



Importance of Tourism Marketing Investment
Goals
• G r o w  y e a r - r o u n d  v i s i t a t i o n s  t o  S t o w e  

• M a r k e t  S t o w e ’ s  m o s t  r e l e v a n t ,  c o m p e l l i n g  a n d  
d i f f e r e n t i a t e d  e x p e r i e n c e s  



EXPERIENCE STOWE: MOUNTAIN TO MAIN STREET

P h o t o  c r e d i t :  M a r k  V a n d e n b e r g



EXPERIENCE STOWE: MOUNTAIN BIKING

P h o t o  c r e d i t :  B r o o k i e K a l t s a s



EXPERIENCE STOWE: HIKING

P h o t o  c r e d i t :  G r a n t  W i e l e r



EXPERIENCE STOWE: SKIING

P h o t o  c r e d i t :  S t o w e  M o u n t a i n  R e s o r t



EXPERIENCE STOWE: SNOWSHOEING

P h o t o  c r e d i t :  S t o w e  M o u n t a i n  R e s o r t



STOWE: FALL AWARENESS



VERMONT DEPARTMENT OF TOURISM MARKETING’S WORK IS CRITICAL 

K y l e  F i n n  D e m p s e y  I n f l u e n c e r  V i d e o



Economic Indicators 

22%
S t o w e ’ s  M R A  t a x a b l e  r e c e i p t  
g r o w t h  F Y 1 6  – F Y 1 8 *  

3%
S t a t e w i d e  M R A  t a x a b l e  
r e c e i p t  g r o w t h  F Y 1 6  – F Y  1 8 *

31%
S t o w e  t o u r i s m  m a r k e t i n g  
i n v e s t m e n t  i n c r e a s e  F Y  1 6  – F Y  1 8

0%
S t a t e ’ s  t o u r i s m  m a r k e t i n g  
i n v e s t m e n t  i n c r e a s e  F Y  1 6  – F Y  1 8

* S o u r c e :  V e r m o n t  D e p a r t m e n t  o f  T a x e s  M e a l s  a n d  R o o m s  
S t a t i s t i c s  R e p o r t  ( F i s c a l  Y e a r )  



Economic Impact

STATE OF VERMONT

13.1 M
A v g .  A n n u a l  V i s i t o r s

$2.8 B
E c o n o m i c  I m p a c t

$391M
T a x  R e v e n u e  G e n e r a t e d

$1,450
T a x  S a v i n g s  t o  E v e r y  V T  
H o u s e h o l d

S o u r c e :  V e r m o n t  A g e n c y  o f  C o m m e r c e  a n d  C o m m u n i t y  D e v e l o p m e n t



Return on Investment

MAINE TOURISM OFFICE 

$208 M
L o d g i n g  &  M e a l s  T a x  r e c e i p t  
i n c r e a s e

$189 M
F Y  0 4  – F Y  1 9  i n v e s t m e n t  
g a i n  

$13.9 M
A v g .  a n n u a l  L o d g i n g  &  
M e a l s  T a x  r e c e i p t  i n c r e a s e

$20 M
L o d g i n g  &  M e a l s  T a x  
r e c e i p t  y e a r  1  i n c r e a s e

S o u r c e :  M a i n e  T o u r i s m  O f f i c e



Stowe Area Association Supports

• Increased fund ing  for  Vermont  Dep ar tment  o f  
Tour ism and Market ing  in  th is  year ’ s  F Y  b udget

• H.298  to  es tab l i sh  a  ded icated  fund  for  tour ism 
market ing



Thank You


